My Portfolio Document

Kaosar Ahmad - Digital Marketer

Facebook Ads Result - 1

7,593 65,066 90,140 $0.01 $44.79

Link Clicks Per link click
26,838 69,335 137,985 $0.01 §178.21
Per Post Engageme
2,752 13,014 17,226 $0.005 $13.21
engagements Par Post Engageme
6,064 22,666 34,857 $0.01 $35.26
ngagements Per Post Engageme
52,779 97,250 $0.29 1@ $129.26
Per messaging c
454,163 678,889 $0.12 $83.49
Link Clicks Per link click
754 340.842 504.507 $0.08 $62.95
= 9,942,964 23,269,986 = $5,495.82

Multiple conversions | Accounts Centre acc lTotal Multiple conversions Total Spent

Results Impressions Cost per result Amount spent

LINIK UIICKS FEN K CliCK

2,368 259,202 438,592 $0.01 $15.99

Link Clicks Rerlink click

1,278 26,622 31,112 $0.01 $8.22
Link Clicks sr link click

3,435 97,790 125,657 $0.01 $18.64
Link Clicks Per link click

15,121 817,666 1,864,657 $0.01 §125.85

Link Clicks er link click

5,330 439,165 1,004,347 $0.01 $41.26

| ink Clicks Per link click

= 8,069,642 18,473,744 = $3,576.25

Multiple conversions | Accounts Centre acc. Total Multiple conversions Total Spent




Facebook - Insta Post Reach -1

Reach & Export ¥
Facebook reach @ Instagram reach @
4.9M + 48.1% 457.3'( T 532.6%
200K
600K
150K
400K
100K
200K 50K
0 0
14 May 19 May 24 May 29 May 3 Jun 8 Jun 14 May 19 May 24 May 29 May 3 Jun 8 Jun

Facebook - Insta Post Reach - 2

f Last 28 days: 15 Jan 2024 - 11 Feb 2024 +

Reach & Export *

Facebook reach (i) Instagram reach (i)

7,293,011 T 10.1K% 68,707 T 245.3K%

2.0M 20.0K
1.5M 15.0K
10.0K

5.0K

0
17Jan  21Jan 25Jan 29Jan 2Feb 6Feb 10Feb 17Jan  21Jan 25Jan 29Jan 2Feb 6Feb 10Feb




Reach

Facebook reach (i)

8,559,267 + 7.«

2.0M

17Jan  21Jan 25Jan 29Jan 2Feb 6Feb 10Feb

Facebook - Insta Post Reach -3

ff Last 28 days: 15 Jan 2024 - 11 Feb 2024 =

Instagram reach (i)

814,727 + sk

300.0K
200.0K

100.0K

17Jan  21Jan 25Jan 29Jan 2Feb

&4 Export =

6Feb 10Feb

Facebook - Insta Visitors

Visits
Facebook visits @

688.9K 1 222«

3 Jun

0
14 May

19 May 24 May 29 May

Instagram profile visits @

10.8 K T 477.4%

2K

0
14 May 19 May 24 May 29 May

& Export w

3 Jun




Leads Ads -1

Performance overview Customise

On-Facebook leads @ Per on-Facebook leads Amount spent @

698 $0.08 $56.44

On-Facebook leads

300

13 Jun 4 Oct 25 Jan 18 May 8 Sep 30 Dec 22 Apr 13 Aug

Leads Ads - 2

Performance overview Customise metrics

On-Facebook leads @ Per on-Facebook leads Amount spent @

814 $0.07 $57.86

On-Facebook leads

300

21 Feb 13 Jun 25 Jan 18 May 8 Sep 22 Apr 13 Aug 4 Dec




Massage Conversation Ads -1

Performance overview

Messaging conversations started @
Messaging conversations started

80
60

40

11 May 1 Sep 23 Dec

Activity types: All = =& Customise

Per messaging conversation started @ Amount spent @

$0.45 $94.17

15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Messaging conversations started (% Historical edits

Massage Conversation Ads - 2

Performance overview

Messaging conversations started @

181

Messaging conversations started

200

11 May 1 Sep 23 Dec

Maximum: 11 May 2021 -11 Jun 2024 =

Activity types: All = -& Customise

Per messaging conversation started @ Amount spent @

$0.30 $54.63

15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Messaging conversations started (%) Historical edits




Massage Conversation Ads - 3

Maximum: 11 May 2021 -11 Jun 2024 w

Performance overview Activity types: All w =& Customise

Messaging conversations started @ Per messaging conversation started @ Amount spent ©

645 $0.17 $111.35

Messaging conversations started

300

11 May 1Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Messaging conversations started (%) Historical edits

Massage Conversation Ads - 4 4-884854

Maximum: 11 May 2021 -11 Jun 2024 w

Performance overview Activity types: All w & Customise

Messaging conversations started @ Per messaging conversation started @ Amount spent ©@

3,448 $0.05 $181.54

Messaging conversations started

400
300
200
100

(&%
11 May 1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Messaging conversations started 7) Historical edits




Page Like Ads -1

Maximum: 7 Aug 2021 - 11 Jun 2024 =

Performance overview Activity types: All = =& Customise

Follows or likes @ Per follow or like @ Amount spent @

96,230 $0.01 $1,430.64

Follows or likes
5000
4000
3000
2000
1000

G G
11 May 1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Follows or likes (% Historical edits

Page Like Ads - 2

Video performance 10f1ad

Use this chart to see the percentage of video plays for different seconds of your video. Thén eompare your play performance to your
optimisation goal and use this information to improve your video. Learn more

New Engagement ad

Length: 11:40 Optimisation goal: Follows or likes

4,912,855 95,939 $0.01 00:15
Total video plays Follows or likes Cost per Follow or like Video average play time




Post Engagement Ads -1

Last 30 days: 14 Jan 2024 - 12 Feb 2024

Note: Does not include today's data

Performance overview Activity types: All & Customise

Post engagements @ Per post engagement @ Amount spent @

896,795 $0.0002 $188.32

Post engagements
100000
80000
60000
40000

20000

-

i
14 Jan 17 Jan 20 Jan 23 Jan 26 Jan 29 Jan 1 Feb 4 Feb 7 Féb 10 Feb

Post Engagement Ads - 2

Last 7 days: 6 Feb 2024 - 12 Feb 2024

Note: Does not include today's data

v

Performance overview Activity types: All = -& Customise

Post engagements @ Per post engagement @ Amount spent @

652,303 $0.0002 $130.67

T 166.8% vs previous 7 days L 15% vs previous 7.days T 126.7% vs previous 7 days

Post engagements
100000
80000
60000
40000

20000




Post Engagement Ads - 3

Performance overview

Post engagements @

1,281,863

Post engagements

200000
150000
100000

50000

11 May 1 Sep

www.kaosarahmad.com

Performance overview

Post engagements @

635,261

Post engagements

80000
60000
40000
20000

0

11 May 1 Sep

Per post engagement @

$0.0002

23 Dec 15 Apr 6 Aug

Post Engagement Ads -

Per post engagement @

$0.0002

23 Dec 15 Apr 6 Aug

27 Nov

20 Mar

20 Mar

Activity types: All w

Maximum: 7 Aug 2021 -11 Jun 2024 w

=g Customise

Amount spent @

$271.82

4

Activity types: All w

(]

1 Nov 22 Feb

@ +880 1874-884854

Maximum: 7 Aug 2021 -11 Jun 2024 w

& Customise

Amount spent @

$141.34

1
11 Jul

1 Nov
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Post Engagement Ads -5

Maximum: 11 May 2021 -11 Jun 2024 w

Performance overview Activity types: All = =& Customise

Post engagements @ Per post engagement § Amount spent @

74,658 $0.003 $230.57

Post engagements

8000
6000
4000
2000

0 o]
11 May 1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Traffic Ads -1

Performance overview Customise metrics

Link Clicks ©@ Per link click @ Amount spent ©@

25,422 $0.01 $204.96

Link Clicks

3K
2K

1K

21 Feb 13 Jun 4 Oct 25 Jan 18 May 8 Sep 30 Dec 22 Apr 13 Aug 4 Dec




11

Traffic Ads - 2

Performance overview Customise metrics

Link Clicks @ Per link click @ Amount spent ©@

24,873 $0.003 $68.82

Link Clicks
8K
6K
4K
2K
21 Feb 13 Jun 4 Oct 25Jan 18 May 8 Sep 30 Dec 22 Apr 13 Aug 4 Dec

Traffic Ads - 3

Maximum: 24 May 2021 - 13 Feb 2024 w

Performance overview Activity types: All = =& Customise

Link Clicks @ Per link click @ Amount spent @

32,470 $0.01 $215.87

Link Clicks
5000
4000
3000
2000

1000

6 May 27 Aug 18 Dec 10 Apr 1 Aug 15 Mar 6 Jul 27 Oct
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Engagement Demographics -1

&+ Demographics [ Platform

Age and gender distribution

N
[ ]
25-34 35-44

B Men Women
82% (31,330) 18% (6,763)
Cost per result: $0.002 Cost per result: $0.003

a» Demographics & Platform

Age and gender distribution Results

W W = =

18-24 25-34 35-44

B Men Women
69% (345,254) 30% (150,244)
Cost per result: $0.0002 Cost per result: $0.0002
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Video Views Ads -1

Maximum: 11 May 2021-11 Jun 2024 w

Performance overview Activity types: All = =& Customise

ThruPlays Cost per result @ Amount spent @

724847 $0.001 $688.85

ThruPlays
30000
20000
10000
(g (<]
11 May 1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

ThruPlays (% Historical edits

Video Views Ads - 2

Maximum: 11 May 2021 -11 Jun 2024 w

Performance overview Activity types: All = =% Customise

ThruPlays Cost per result @ Amount spent @

1,095,189 $0.001 $879.51

ThruPlays
40000
30000
20000
10000
L (g
11 May 1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

ThruPlays (% Historical edits
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Video Result -1

. [B Last28days: 14 May 2024 -10 Jun 2024 *

Performance

All Videos Reels

Minutes viewed © 3-second views @ 1-minute views @ Post reactions, comments @

and shares
507.8K vaiex| 1.TM L7 86.5K & a0an 411K 4 700%

Minutes viewed

50,000

29 May

= Minutes viewed

Video Result - 2

R+ [ ExportData - FH Last 14 days: 28 May 2024 -10 Jun 2024 =

Audience overview

Follower growth rate @ One-minute views i ] Follower video views @ Non-follower video i}

o growth rate views
521% -86.8% 78’3;7)5151 125,394

Of total video views 61.5%
Of total video views

Audience trends

1-minute viewers @ Net followers @

9,289 1w 21,634 111w
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Performance Daily  Cumulative (i)

Reach © Content interactions @ Followers @ Link clicks @ Minutes viewed @

19.5M T 29.8% 1.5M T 302.9% 572,5K 968.7K T 128.7% 7.6M T 235.8%

euesameacon) | \V/ideo Performance - 1) @-sowesas)

) Export Data () Posted = 8 10ct2023-30Nov 2023 »

Minutes viewed

2,506,922 Minutes viewed 124,198
133.3K Organic = 30.9%

Paid === §9.1%

Posted e  98%
Crossposted 0%
Shared 1.98%

Followers * 12.1%

Non-followers === 87.9%

Live 2.46%

Video === 92 6%
Reels ¢ 4.98%
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Video Performance - 2

(i) Metrics delay

Export Data

Reported numbers may be delayed by up to an hour.

745.1K

Minutes viewed
A 5732% from p

79.8K

1-minute videowviews
& 4300% from previous 28 days

(»] Posted =

2.3M

3-second video views
& 14613% from previous 28 «

{8 Last 28 days: 15 Jan 2024 - 11 Feb 2024 =

6.7K 25.2

Initial plays Vi
4 125% from previous 28 days alw. onar

“2331%

Video Performance - 3

Export Data

15.9M

1-minute video views
& 4.26% from previous 90 days

Minutes viewed

57,246,997 Minutes viewed

3.3M

52.5M

3-second video views
4 12.5% from previous 90 days

65,779,382

[»] Posted =

9.4M

Initial plays
&.449% from previous 90 days

fF Last 90 days: 14 Nov 2023 -11Feb 2024 =

4.1M 50K

Post reactions, comments ) o
and shares
A 44.2% from previous 90 days

- u.0% f

Organic e 100%
Paid 0%
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Website Purchases ads -1

Maximum: 7 Aug 2021 -11 Jun 2024 =

Performance overview Activity types: All = -& Customise

Website purchases @ Per purchase @ Amount spent @

433 $3.62 $1,569.58

Website purchases

30

23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 22 Feb

Website purchases (%) Historical edits

Website Purchases Performance ads - 2 4-884854

Video performance 10f 1ad

Use this chart to see the percentage of video plays for different seconds of your video. Then compare your play performance to your
optimisation goal and use this information to improve your video. Learn more

New Sales ad

Length: 10:21  Optimisation goal: Website purchases

2,717,129 433 $3.62 00:07
Total video plays Website purchases Cost per Website purchase Video average play time

50 - 59 secs

0:00 0:05 010 015 0:20 021 2%of video plays (about 54,343) reached 50 - 59
seconds.

i Some metrics in this chart are in development.
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Website Purchases ads - 3

Maximum: 11 May 2021 - 11 Jun 2024

Performance overview Activity types: All = -& Customise

Website purchases @ Per purchase @ Amount spent @

483 $3.17 $1,534.79

Website purchases

40
30

20

GG
11 May 1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Website purchases (7 Historical edits

Website Purchases ads - 4

Maximum: 11 May 2021 -11 Jun 2024 =

Performance overview Activity types: All w -& Customise

Website purchases @ Per purchase @ Amount spent @

600 $3.51 $2,103.20

Website purchases

G .
1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Website purchases (%) Historical edits
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Website Purchases ads - 5

Maximum: 25 Nov - 25 May w

Performance overview Activity types: All = =& Customise

Website purchases @ Per purchase @ Amount spent @

1,171 $1.60 $1,873.01

Website purchases

200
150
100

50

0 € @
11 May 1 Sep 23 Dec 15 Apr 6 Aug 27 Nov 20 Mar 11 Jul 1 Nov 22 Feb

Facebook Pixel Setup ©-

Pixels

Akohub-NY-USD's Pixel @

Akohub-NY
B Owned by: Akohub/la: 1976859402584710

Open in Events Manager

R &' Add People Assign Partners A Add Assets

Akohub-NY-USD's Pixel artners  Connected Assets

People
These people have access to Akohub-NY-USD's Pixel. You can view, edit or delete their
permissions

No one is connected yet. Add people
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Youtube SEO

Bath Bomb Kit

VIDEO TAGS v VIDEO TAGS

ToPiCS

@ +880 1874-884854
—

an 12 - Feb 8, 202

Freelancing with Forhad

Overview Content Audience Revenue Research Last 28 days

going on, your channel got about the same number of views as usual Realtime

® Updating live

21,596

Your channel got 119,124 views, similar to the 100,000-123,000 it usually gets in 28 days Subscribers

SEE LIVE COUNT

Views Watch time (hours) Subscribers Estimated revenue A 7339
119.1K @ 14.0K @ +1.2K @ $224.020 Views - Last 48 hours
About the same as usual 187.6 more than usual 799 morejthan usual §5.98 less than usual
11T 11
-48h Now
/\ o 8.0k Top content Views
—“'h/‘”/’\\‘\/_\/\,/—/ \  ao
E—— House 373
2.0K
neaxM 285
0
a o a a o 0o o a Vilage (. 262
Jan12,2 Jan 17,2023 Jan 21,2023 Jan 26, 2023 Jan 30,2023 Feb 4, 2023 Feb 8
SEE MORE

SEE MORE




(www.kaosarahmad.com) [ Channel analytics — 1 ] W

Channel analytics

Feb 20 - Mar 19, 2023

Overview Content Revenue Research Last 28 days

Returning viewers (4 Unique viewers (L Subscribers
7.4K 11.0K +461

Abo e same as usual

Chart guide

(www.kaosarahmad.com) [ Channel analytics A 2 ] W

Channel analytics

ec 20, 2022 - Mar 19

Overview ' ) Audience Revenue Research Last 90 day:

Impressions Impressions cliek-through rate Average view duration

560.9 3.6% 8:43
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Channel analytics - 3

Channel analytics ADVANCED MODE
May 14 - Jun 10, 2024
-
Overview Content Audience Inspiration Last 28 days
Returning viewers (L Unique viewers (1) Subscribers
15.7K 37.0K +2.5K @

450 more than usual

® Returning viewers @ New viewers

\/_v_‘\—\/’\/—‘/\——\_/—\’—/\ .

R S 13K

0
o O s 0O s B8 B8 s B s s B g g s B B s
May 14,2024 May 19, 2024 May 23, 2024 May 28, 2024 Jun 1, 2024 Jun 6, 2024 Jun 10, 2024
SEE MORE Chart guide (>

Channel analytics - 4

How viewers find your Shorts
Views - Last 28 days

Overall External YouTube search Suggested videos Playlists

Shorts feed O 48.3%

Notifications o 155%

Channel pages am» 11.1%

Browse features a» 82%

YouTube search a 1%

Others 9.8%
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All enabled

tal Al enabled campaigns

Account

otat Search campaigns

ctal Daplay campaigns

Totat Shopping campaig
otat Video campaigne C

otat Smart campaigns (3

ADD FILTER

ntera
= ks
20
e elick o
Search 34167 48.49%
528
Dapiay 52908 - "
158 5 clicks &
25260842 78%
25674727 £3%

207 0.57
23340750 428
2696 =

ML S 443
- clicks 5

Avg. CPV

$0.00

A$0.34
ASD 4.
43062
AS8.5
30.76

30.45%

¥

—

Download

1-60f6

=

Feedback
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Google Ads -3

. Custom | 1Apr-30Jun2024 ~ 4 >
gerwew

Clicks Impressions ¥ Conversions ¥ Cost/conv. ¥

419K 49.1K

+3.65K t422K

Apr 2024 Ju

Google Ads - 4

(21)
campaign

status: Enabled, Paused Ad group status: Enabled, Paused = Add filter

Overview Alltime [ 2 0ct 2021 -5 Apr 2023 -I

& E

Download Feedback

Impressions « Avg. CPV View rate

285K $0.00 30.45%




o Update your tax info - Please update your “GST/HST Registration Number” or you may be subject to higher taxes

Overviow, P Y  Campaign status: All; Ad group status: All - ADD FILTER
Recommendation: «

Insights

Campaigns

Ad groups

Ads & extensions

Videos

Landing pages

Keywords 0
4th quarter 2018

Audiences et

Demographics )
Campaigns

facepents Cost v Clicks

Settings
@ Trafic vers le site Web CA$1,991.83 3,049

Get the Google
Ads mobile app

@® vidéo youtube CAS0.00 0

Amazing Kurdistan $1 Slemani Street
Food

I 116 views 2 days ago ...more I

G oo ¢

13 op A Share &% Refuix 4 Downloa

Comments 2

° Add\a‘comment

Clicks » Impressions ¥ Avg. CPC

3.05K 227K $0.65

40K
Get your ads running by adding ads
to each ad group
70K
. VIEW
3rd quarter 2021
Measure conversions :

“ Select the action that you'd like to track

25

@ +880 1874-884854

Cost

$1.99K

: Recommendations :

Q 1 ad group does not have any
ads

A conversion action is something valuable to your business
that people do after interacting with your ads.

Amazing Kurdistan $1 Slemani Street
Food

IlZK views 16 days ago ..more I

h 213 6P A Share % Remix 4 Downloay

Comments-23

e Add a comment..
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www.kaosarahmad.com

0 Videolytics ‘ Compare - off

Summary Summary

1.5K 24 9.8K

Total Views Comments
Total Views Comments

SEO

0/20 R 91

Creator Suggested b SEO Score

SEO

0/20 'R

Creator Suggested RawkbdTags 4b SEO Score

Social
Social

19 155

@ Likes & Upvotesd

Channel Go To Channelyt

Channel G hannelyt

42.1M 45.2K 179 420M 471K 185

Total Views Subseribers Videos
Total Views Subscribers Videos
Best Practices
Best Practices

High Res. Thumbnail * Ci Pinned C Hearted . N .
¥ Info Cards Added - Liked on Facebook % Chapters Added e o
R Sorcen Adkiled Captius Added % End Screen Added Captions Added

1
ags Tags
- copy @®Show search rankings & copy ®Show search rankings

[ explorewithmanni ][ gurudwara ][ bangla sahib ]

south indian food

[(explorewithmanni ] [ gurudwara ] [ bangla sahib ]

south indian food

My Client Reviews 4-884854

United States
United Kingdom
Amazing work!
Excellent work

§ § France = Singapord,

Perfect work ! Geat Fast and &3sy‘to communicate with. thank you

o ek

[
& United Kingdom
= B8 United States

Great work. Will use again
Order delivered as promised

¢y Helpful (0 Not Helpful Helpful () Not Helpful

EE United States
i ) France

Very good seller. Good communication and service as described
Excellent work !

oy Helpful () Not Helpful
¢y Helpful () Not Helpful




Thank You

» Kaosar Ahmad

» +88 01874-884854
» tawhidinform@gmail.com
» www.kaosarahmad.com

27




